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Presentation Highlights 

•  Tradeshow ROI 
•  Tradeshow Landscape 
•  Opportunities 
•  Awareness & Engagement Strategy 
•  Case-Studies 

–  On-Site and Off-Site 
–  The Tools  
–  The Results 

•  ROI Beyond the Tradeshow 
•  Q&A 
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The Modern Trade Show 

•  Effective marketing & sales venue?   
•  Must-attend event? 
•  Increased ROI?      
 

Yes. Yes. And oh yeah. 
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Your Next Trade Show 

•  Home to captive audience 
•  Full of potential prospects  
•  Genuine face-to-face opportunity 

That’s why you’re here.  
That’s great. 
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The Landscape 

•  You’re familiar with it 
–  Trade associations set the stage, attract the players 

and fill the event schedule 
–  Your target audience walks the aisles 

–  Exhibitors fall into the same habit, doing the  
same thing, the same way  
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Your commitment. Your Investment.  

•  You’ve done the hard work  
•  You’ve invested heavily 
•  You’re on site  

  Now what? Sit idle?  
Hope for the best?  
I don’t think so. 
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The Makings of a Strategy 

•  Dare to shake things up 
–  Develop a theme that aligns with your value prop  

•  Interact / engage with your audience 
–  In a meaningful and memorable manner   

•  Think “leads” to maximize your investment 
–  Take control 
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Awareness & Engagement Strategy 

•  The Opportunity 
–  Increase booth traffic 
–  Capture valuable and critical leads  
–  Build brand awareness 
–  Increase visibility and promote a stronger presence 
–  Expand the footprint of your booth to fill an  

entire show         

The beauty of it all 
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Anywhere. Anytime. Any Which Way. 

•  Commands attention and drives results 
–  Regardless of the size, location, or type of 

tradeshow 
•  Generates leads like a well-tuned machine 

–  Actively seeking out rather than passively  
standing by 

•  Creates a buzz 
–  Displays creativity and innovation 
–  A reflection of your company / brand 
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3 Simple Rules 

•  Rule 1: Know your target audience  

•  Rule 2: Fun is allowed  

•  Rule 3: Attendees are people first     
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A&E: Take 1 

INDUSTRY: ENERGY!

SHOW SITE: SAN DIEGO, CALIFORNIA !

TARGET: UTILITY MANAGEMENT !

CLIENT: ICE ENERGY!

EVENT: DISTRIBUTECH!
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On-Site Event 

•  The Objective: 
–  To introduce a new energy storage technology 

and turnkey utility program   

•  The A&E Strategy: 
–  To intercept attendees on show floor  
–  Direct prospects to booth  
–  Capture qualified leads 

•  The Theme:  
–  A technology pop-quiz to test your Ice-Q 
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Introducing… 
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Campaign Logo 
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Themed Props 
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Ice-Q Test 
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Ice-Q Professors 
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Ice-Q Professor Administering Test 
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Professor at the Ice-Q Scoring Station 
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The Results: 

•  428 qualified leads 
•  Engagement with sales reps 
•  Visibility and awareness  

•  Sales team slept well every night  
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A&E: Take 2 

INDUSTRY: LIGHTING!

SHOW SITE: ATLANTA, GEORGIA!

TARGET: COMMERCIAL BUILDING !
OWNERS, OPERATORS AND MANAGERS!

CLIENT: ELI!

EVENT: WORLD ENERGY ENG. CONFERENCE!
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Off-Site Event 

•  The Objective: 
–  Introduce an unknown company and a  

break-through technology    

•  The A&E Strategy: 
–  Invite prospects to an off-site event 
–  Present the technology 
–  Engage in a meaningful manner  
–  Capture qualified leads  

•  The Theme: 
–   A “speakeasy” gathering of the Mob 
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Introducing… 
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2D Invitation to Attendee List 
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Print Ad / Poster 
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3D Hi-Impact Invitation 
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Building a Buzz on the Floor 
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Presenting the “Goods” 
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The “Speakeasy” 
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Custom Photo Frame 

!

The Offer You Can’t Refuse

“Shot” With The Family

October Twentieth
Nineteen Hundred & Ninety Nine

T h e  T a b e r n a c l e

Atlanta, Georgia

Set-Up by Electronic Lighting, Inc.

!
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Event Photo Op 
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Promo Take-Away Package 
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Promo Take-Away Package 
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The Results: 

•  500+ in attendance off-site 
•  300+ promo take-away packages  
•  200+ guests returned for photo keepsake  

•  Visibility and Awareness 
•  The Don was pleased  



35 www.litossc.com 
 

ROI Beyond the Event    

•  Create pre-show buzz 
–  Initial outreach tools and tactics 

•  On-show 
–  Event media, video / image capture 

•  Post-show 
–  Lead follow-up  

–  Leverage PR 
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Awareness & Engagement 

•  The possibilities are endless 
•  The opportunities are real 
•  The next show is YOURS  

Own it!  
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Thank You for Your Attention 

Questions?  

 

 

Fire away. 
 

Mark Litos 
mark.litos@litossc.com 

 
@LitosComm 

 
 



litossc.com 


