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The Modern Trade ShoW

- Effective marketing & sales venue?
* Must-attend event?
* Increased ROI?

Yes. Yes. And oh yeah.
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Your Next Trade Show_

 Home to captive audience
 Full of potential prospects
« (Genuine face-to-face opportunity

That’s why you’re here.
That’s great.
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The Landscape

* You're familiar with it

— Trade associations set the stage, attract the players
and fill the event schedule

— Your target audience walks the aisles

— Exhibitors fall into the same habit, doing the
same thing, the same way

.
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Your commitment#Your Investments

* You've done the hard work
* You've invested heavily

* You're on site

Now what? Sit idle?

Hope for the best?
| don’t think so.
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The Makings of aiStrategy’

» Dare to shake things up
— Develop a theme that aligns with your value prop

* Interact / engage with your audience

— In a meaningful and memorable manner

* Think “leads” to maximize your investment

— Take control

.M www.litossc.com



Awareness & Engagement Strateg i

* The Opportunity
— Increase booth traffic
— Capture valuable and critical leads
— Build brand awareness

— Increase visibility and promote a stronger presence

— Expand the footprint of your booth to fill an
entire show

The beauty of it all

www.litossc.com 8
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« Commands attention and drives results

— Regardless of the size, location, or type of
tradeshow

 Generates leads like a well-tuned machine

— Actively seeking out rather than passively
standing by

* Creates a buzz
— Displays creativity and innovation
— A reflection of your company / brand

.M: www.litossc.com



3 Simple Rules

» Rule 1: Know your target audience
* Rule 2: Fun is allowed

* Rule 3: Attendees are people first

www.litossc.com 10



A&E: Take 1

CLIENT: ICE ENERGY

INDUSTRY: ENERGY

EVENT: DISTRIBUTECH

SHOW SITE: SAN DIEGO, CALIFORNIA

TARGET: UTILITY MANAGEMENT

www.litossc.com 1



On-Site Event

* The Obijective:

— To Introduce a new energy storage technology
and turnkey utility program

« The A&E Strategy:

— To intercept attendees on show floor
— Direct prospects to booth
— Capture qualified leads

 The Theme:
— Atechnology pop-quiz to test your Ice-Q

.M www.litossc.com
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Intfroducing...

“What's Your
lce Q7"



Campaign Logo
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lce-Q Test

\/j ICE ENERGY®
‘ INTELLIGENT STORAGE AT WORK.™

Ice Energy’s Official Ice-Q Test

BOOTH 733

Administered at: DistribuTECH® Conference & Exhibition

Applicant:

1. Frederick Tudor — Boston's “Ice King” — made a
fortune in the 1800s shipping ice to Europe, India and
the Caribbean from fresh-water sources in New England.
On one four-month delivery run in 1833, 180 tons of ice
left Boston. How many tons arrived in Calcutta?

000 O so
O just enough for a tall gin & tonic

2. Storing energy at night — when electricity
generation is cleaner, more efficient and less expensive
- and delivering it during the peak of the day to provide
cooling to a building can reduce daytime energy demand
from air conditioning by as much as 95%.

5. A Cool Data® Controller is:

O technology capable of delivering real-time
measurement, verification and reporting of Ice
Bear performance in the field, enabling integration
of aggregated storage resources directly into utility
operations for optimal dispatch & control.

O a weather-controlling weapon endorsed by

mad scientists everywhere

O yet another smart-phone app you don't need

6. What is the round trip efficiency of an Ice Bear
thermal energy storage system on an AC-to-AC basis? 16

O 75% O 85% 0 100%
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The Results:

428 qualified leads
Engagement with sales reps

Visibility and awareness

- Sales team slept well every night
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A&E: Take 2

CLIENT: ELI

INDUSTRY: LIGHTING

EVENT: WORLD ENERGY ENG. CONFERENCE
SHOW SITE: ATLANTA, GEORGIA

TARGET: COMMERCIAL BUILDING
OWNERS, OPERATORS AND MANAGERS

15
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Off-Site Event

* The Obijective:

— Introduce an unknown company and a
break-through technology

« The A&E Strategy:
— Invite prospects to an off-site event
— Present the technology
— Engage in a meaningful manner
— Capture qualified leads

* The Theme:
— A“speakeasy” gathering of the Mob

.M www.litossc.com
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Introducmg

“The Offer
You Can't
Refuse”




www.litossc.com

I II is lll] Il m lll you

The Offer You Can't Refuse..

I you've smard, you'll be listening with beth cars

win in the design ond manulscdare ol condeellsble lighling wpnlems,

Elececnic Lightng, Inc., has dedindehy qof the qoeds. Al this year's

Weekd Encrgy Enyneering Conpess (WEEC), we've gevpored @ specisl eveed

lo give you the inside lradd o patented bevabthrougha, mabing i gosuble
lo heverage lighbeng bechnclogy mte o COMPLETELY LEGAI

compeliive advontage, We're 1lliny hood mamogement, doylight horvesling,

pevice RON, big poy-clls, and bigyes saviags. . the whele mogdlo here

Hey, relan, willya? Lile we said, IT'S 100% LEGIT. Do geursell o favor
The Labermacke as ELE bays it all ol ke you

Gt the Message, and ke there of
(You weuldn't wast us 12 bave 1o sead The Bays after you. are we right?)
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Print Ad / Poster

It Has 1 Uses.

You Want Us
To Show You
Number 56?

The Tabernacle
tonight at 6:30 sharp.
Or you may qualify
for this lovely
“parting gift”.

You will clso be cble %o donce, gomble, ect and fondle the merchandise.
Thot's 6:30 sonight - ursl we say it's Sime % ioke o powder.
Be there ot 152 Luckie Street, you hucky son-of-o-gen you

6"{. @’ You cre condially inwited o ccapt The Ofter You Con't Rekuse, sonight ot The Tobernodie
W

- -
': o 5:-.-’2*.-;.' -l-----fgm----.. tne. C’l.)_ et

Lighting ® Work 25
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The “Speakeasy =
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Custom Pho = Ic
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The Offer You Can’t Refuse
“Shot” With The Family

Ocllol)ep Twenjliejih
Nine’leen HuncJPecJ & Ninefg Nine

The Tabernacle

Aflanfo, Geopqia
¢ T DhSPLIIISTO
Sef—Up l)q Elecfmnic Liqhhnq, lnc.
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Promo Take-Away‘Package
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(mesnmnou.
Operatior “LIGHTS-QUT"

NAME: Joseph Ivamond

KNOW ALIASES: Joe; Pedora, Jae; “the
Operator”,fee “the Pixer”, “Killer
App Jee", “Rascoia” Joe Desmond

DOB: usizoun

HOGHT: &° 20"

WEIGHT: 165 1vs.

HAR: drown

EYES:

H
COMPLEXON fair

SCARSVARKSTATOOS: dirihsark resesblirg
whiliNy load profile on lefV wrish

LAST KNOWN LOCATION: Neunsi, CA

INVESTIGATION: \
Operation “LIGHTS-0UT”

ALE. 111178

STE: Jores Day Building, International Center
Dallas, Texas

HISTORY, UST OF CRIMES, MODUS OPERAMD. COMMENTARY.
1.) Syndicate kizgpim dehind "The Offer You Cazn't Refuse”

2.) Basterzinds (appayextly legitizate) Reists for olient gompanies in the

form of contyolladle lighting solutiors that deliver wrprecedented returns
ox izveatzent.

Je) Delivers exhazoed worker productiviily - without Busting heads.

4o} Exadles 1he semnsless apterprise-wide integration of lighting

syetens with sarlet-leadizg IT soluticms. SONT KAVE ANY IZ6A WRAT Y"P mex
MEAVG, BUT IT SURE SOUNDS MLLEG

PROBASILITY OF CONVICTION:

Agemtein-charge 1hizis we've got Iesmond stone-zold for “tax evasion.”

FINGERPRINTS: seaoréed $/7/98 RECEl“ E“

| r0r6/77 ]

LS - Ul

ACTRATY.
latest field reparts reveal Judject Organisatlion moving inle mewe
aanstruetion re
Warvood Imterm

ate in & Big way.

Somal is & 3aver and shaker in intermational real sstate
azd investments, with developmente Viroughout Yhe world. Yecentl; entered
into an “sgressent”™ with Jubjeot Organization to install eemtroliadie

iighting s e

Am every fixture at ke Jomes Da; Dullding, s holity=toily

Yusiness whh

AGQ0rding 10 ANIGUBAION Asseadied Iyaw YENIGuS (legalT) wiwe tapes,
deal will resull in dezand reduciion of| 78 ivw ’.Qt sezil over fhe dimed-
Ut put alternative and & reductlion 1o epezaling costs of mu'".; 220,000
& yony. Turtheymore, the Linoyemental §0at of imataliing an XKLI Simaing
s70%em will be recovered inm less ihan 2 years.

RECEIVED -
Oz <m//«« %

www.litossc.com
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The Results:

« 500+ in attendance off-site
« 300+ promo take-away packages
« 200+ guests returned for photo keepsake

* Visibility and Awareness

The Don was pleased

15
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ROI Beyond the Event -~ =

* Create pre-show buzz
— Initial outreach tools and tactics

* On-show

— Event media, video / image capture

* Post-show
— Lead follow-up

— Leverage PR

www.litossc.com 35



Awareness & Engageniént

* The possibilities are endless
* The opportunities are real
* The next show is YOURS

Own it!

www.litossc.com 36



Thank You for. Your‘Attention

Questions?

Fire away.

Mark Litos
mark_.litos@litossc.com

@LitosComm

www.litossc.com
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